Thank you for joining us.

Our webinar will begin shortly.
If you are experiencing any difficulties,
please call Lynn Asquith at (847) 285-2089




The online

Over 248 million people use
the Internet in the U.S. and
Canada, many as a substitute
for Yellow Pages, Directory
Assistance, and other forms of
information-gathering.




Website makeover pays dividends
Should you be thmkmg about upgrading?

» Rapid communication with
potential and existing customers
= Improve image

= Increase business
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Your website is an
extension of your

company. It should
reflect the personality
of your business.




Create a website that tells
your customers that you care.

» Well designed and maintained.
= Say No to “flashy bells and
whistles”

= Make a good first impression




Creating and maintaining
your website

= Content
= Review
= Upkeep




What should your website
include?

' REQUEST A QUOTE

= General company information

Departure Location

e R = Obtain email addresses

Destination Location = Electronic quote requests

Types ToemTon = Downloadable brochures
T = Perhaps an “email a friend’ link

Return Date
Apr [w] 10 [w| 2005 [w]
Number of Riders

EQU

Company ¥ tours & Shuttles | 123 Main Street | Anytown, 5T 12345 | tel; 123-456-7890 | fac 345-321-7578 | Email Us




What other features are
important in a website?

= [nteractive

= Display your best and most
marketable equipment

» Include special accreditations
= Keep your site current

= Test your site often




Make your website visitors
feel comfortable and secure
in doing business with you.

= Use quality photography

» Include photos of passengers and
destinations

= Site navigation should be easy
and logical

» Showcase your industry
affiliations, memberships, awards,
and milestones



http://www.schaumburgbusiness.com/

"I like to be in the best . And for me that's MCI"
- NFL Broadcaster John Madden

= Testimonials
= | ist all services, no matter how

big or small

= Give reasons to take action now!
» Provide contact opportunities

» Guarantee a response time — and
stick to it!




Create an e-mail newsletter
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INDUSTRIES Make the journey wiih the beades [a coaches, paris and iefrice.

= Multiple opportunities to register
» Make it valuable and relevant

= Create content specific

Click Here to be Removed from THIS mailing list newsletters

* Remove

= www.spamlaws.com

Click Here to be Removed from ALL mailing lists
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400 Subscribers in 2003
Almost 6,000 today

MCI uses information to:
= Promote our brand and relationship
» Keep MCI top-of-mind with our customers

Offer Special Releases:

= Use with discretion

= Make sure you have a message that
needs to be conveyed




Planning the use of
social media

* WHO?
s WHAT?
e WHY?
 Current online activities
* Try it out
» www.forrester.com/Groundswell/profile _tool.html




Websites provide valuable
marketing information. Use
analytics!

» WebTrends; Google

» Determine popular pages
* How many visitors

» Keywords

* Site Design

http://www.google.com/services/




Promote your website

* Business cards, stationary,
Invoices, receipts, brochures,
advertising.

» Beneath your email signature

* Phone system ‘on hold’ message
* Your Coaches




* Purchase at
www.google.com,

www.yahoo.com, and
WWW.msn.com

» Pay-per-click advertising
* Organic Discovery




2 Optimization

Pay-per-click advertising

» Guarantees placement on search

page
» Disadvantages to pay-per-click




Organic discovery

* Analytics
* File structure

» Page titles

* Web copy
* Inbound links
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principles
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» Prominence level distribution
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= Search

= Narrow focus of home page
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Basic home page design
principles

» Prominence level distribution
= Priority Zones

= Navigation

= Search

= Narrow focus of home page




Mission: To enable our customers to gain a viable
Internet presence, helping to ensure their continued

success and benefiting the motorcoach industry as
a whole.
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» Why a Website?

= Where to begin

» Message

» The Virtual Experience
= Marketing ldeas

= Building Relationships
» Social Media

= Analytics

= Optimization

» Design

» fyi@mcicoach.com




A webinar survey will be sent immediately
following this session. Your feedback is
critical to providing insightful and timely

webinar sessions that help you in your
business. Your time is greatly appreciated.
If you have any additional questions, please
contact me at
or call 847-285-2175.



mailto:alice.lemon@mcicoach.com
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