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Create a Green Marketing Create a Green Marketing 

MessageMessage

Thank you for joining us.  Thank you for joining us.  
Our webinar will start shortly.  Our webinar will start shortly.  

If you are experiencing any difficulties please If you are experiencing any difficulties please 
call Scott Crawford at (214) 208call Scott Crawford at (214) 208--66086608
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IntroductionIntroduction

A green message gives our industry a unique A green message gives our industry a unique 
opportunity to change perception.  opportunity to change perception.  
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Tomorrow Begins TodayTomorrow Begins Today
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Emissions Density MapEmissions Density Map

Government officials, politicians, and major corporations Government officials, politicians, and major corporations 
are scrambling to be a part of the solution to this global are scrambling to be a part of the solution to this global 
issue.  Now is the time to ensure the voice of the motor issue.  Now is the time to ensure the voice of the motor 

coach operator is heard.coach operator is heard.
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A New Day for Coach TravelA New Day for Coach Travel
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A Green BusinessA Green Business
Be recognized as an environmental Be recognized as an environmental 
leaderleader
Higher awareness adds to a stronger Higher awareness adds to a stronger 
bottom line by reaching new markets and bottom line by reaching new markets and 
ridersriders
Get a marketing edge over your                    Get a marketing edge over your                    
competitorscompetitors
Improve your team moraleImprove your team morale
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A Greener ImageA Greener Image
Of those consumers surveyed, more than 92% Of those consumers surveyed, more than 92% 
want a business to go beyond commercial want a business to go beyond commercial 
activities and start being socially responsibleactivities and start being socially responsible
Consumer purchasing power directly support Consumer purchasing power directly support 
those business initiating an environmental            those business initiating an environmental            
policy.policy.
Student travel is a $10 billion market                   Student travel is a $10 billion market                   
-- younger travelers can be reached               younger travelers can be reached               
out to and educated on green travel.out to and educated on green travel.
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Motorcoaches Are GreenMotorcoaches Are Green

New engines give you additional power in New engines give you additional power in 
your marketing message, but donyour marketing message, but don’’t t 
hesitate to communicate the green hesitate to communicate the green 
nature of your total fleetnature of your total fleet
Transportation accounts for 30% of US Transportation accounts for 30% of US 
carbon emissions carbon emissions 
One full motorcoach takes at least 55 One full motorcoach takes at least 55 
cars off the roadcars off the road
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Take Aways from TodayTake Aways from Today’’s s 
PresentationPresentation

Ideas and tools to useIdeas and tools to use
Green facts that you can share Green facts that you can share 
PRPR
Examples of successExamples of success
PromotionsPromotions
Green your websiteGreen your website
AdvertisingAdvertising
MCI Pro Support toolsMCI Pro Support tools

Moving forwardMoving forward
Q & AQ & A
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Terms Worth KnowingTerms Worth Knowing
Global Warming Global Warming –– the increase in the average the increase in the average 
temperature of the Earth's neartemperature of the Earth's near--surface air and oceans surface air and oceans 
since the midsince the mid--twentieth century, and its projected twentieth century, and its projected 
continuation.continuation.
Carbon Footprint Carbon Footprint –– A A "measure"measure”” of the impact of the impact 
human activities have on the environmenthuman activities have on the environment
Carbon OffsetsCarbon Offsets -- is a financial instrument is a financial instrument 
representing a reduction in greenhouse gas emissions representing a reduction in greenhouse gas emissions 
Greenhouse Gas Greenhouse Gas -- the gases present in the the gases present in the 
atmosphere which reduce the loss of heat into  space atmosphere which reduce the loss of heat into  space 
and therefore contribute to global temperatures through and therefore contribute to global temperatures through 
the greenhouse effectthe greenhouse effect
For a full list of terms go to For a full list of terms go to ww.mcicoach.com/gogreenww.mcicoach.com/gogreen
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Being Green From the Being Green From the 
Inside Inside –– For Your BusinessFor Your Business

Use recycled content paper (30% post Use recycled content paper (30% post 
consumer)consumer)
Use soyUse soy--based inks in printingbased inks in printing
Use environmentally friendly cleaning Use environmentally friendly cleaning 
productsproducts
Select efficient lighting systems in              Select efficient lighting systems in              
your facility and in your coachesyour facility and in your coaches
Conserve waterConserve water
Reduce travel Reduce travel –– use video                use video                
conferencing when possibleconferencing when possible
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Being Green from the Inside Being Green from the Inside 
–– For Your FleetFor Your Fleet

Utilize engine idling monitor optionUtilize engine idling monitor option
Switch to LED lightsSwitch to LED lights
Use SmartWaveUse SmartWaveTMTM tire monitoringtire monitoring
Utilize bioUtilize bio--fuelsfuels
Recycle oils Recycle oils 
Train your drivers to operate coaches properly Train your drivers to operate coaches properly 
and efficiently and efficiently 
Ask about MCIAsk about MCI’’s driving simulator to provide s driving simulator to provide 
training without fuel consumption.training without fuel consumption.
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MCIMCI’’s Green Guide Toolkits Green Guide Toolkit

Tell your customers and community that they Tell your customers and community that they 
are lowering their carbon footprint by riding are lowering their carbon footprint by riding 
with youwith you
Toolkit DVD includes:Toolkit DVD includes:

Emissions data comparisonEmissions data comparison
Industry factsIndustry facts
Promotional items Promotional items 
Website contentWebsite content
PR made easyPR made easy
Advertising and communicationsAdvertising and communications
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Common Q & A about EcoCommon Q & A about Eco-- 
Friendly Motorcoach TravelFriendly Motorcoach Travel

Create a document that you can use to Create a document that you can use to 
help explain the help explain the ““greengreen”” facts about facts about 
motorcoach travel and answer your motorcoach travel and answer your 
customercustomer’’s questions:s questions:

How does motorcoach travel protect the How does motorcoach travel protect the 
environment?environment?
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Common Q & A about EcoCommon Q & A about Eco-- 
Friendly Motorcoach TravelFriendly Motorcoach Travel

Why travel by motorcoach is a greener Why travel by motorcoach is a greener 
way to ride.way to ride.

What does What does ””powered by clean diesel powered by clean diesel 
technologytechnology”” mean?mean?
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PR Goals and ObjectivesPR Goals and Objectives

Obtain exposure for your business and your Obtain exposure for your business and your 
new fleet of econew fleet of eco--friendly MCI coaches. friendly MCI coaches. 
Promote the advantages of motorcoach travel Promote the advantages of motorcoach travel 
including convenience, luxury and how riding including convenience, luxury and how riding 
by motorcoach helps the planet by easing by motorcoach helps the planet by easing 
congestion and CO2  emissions. Another congestion and CO2  emissions. Another 
objective is to highlight your business objective is to highlight your business 
philosophy of providing passengers with the philosophy of providing passengers with the 
newest, mostnewest, most--environmentally friendly environmentally friendly 
equipment available.equipment available.
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Public Relations Steps Goal Public Relations Steps Goal 
and Objectivesand Objectives

StrategyStrategy
Communicate your greener fleet to your Communicate your greener fleet to your 
community through media relationscommunity through media relations
Tactics Tactics 

Develop a media list Develop a media list 
Get a good photo of your coach(es)Get a good photo of your coach(es)
Issue a press releaseIssue a press release
Hold a press conferenceHold a press conference
Distribute your press release and photo to the Distribute your press release and photo to the 
mediamedia

Leverage partnershipsLeverage partnerships
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Press Release Example
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Examples of SuccessExamples of Success

Chicago Classic Coach held a press event Chicago Classic Coach held a press event 
October 2007 to highlight the delivery of their October 2007 to highlight the delivery of their 
11stst 2007 EPA compliant MCI coach.2007 EPA compliant MCI coach.
Press invited Press invited –– resulted in feature in Chicago resulted in feature in Chicago 
Daily HeraldDaily Herald
Coach on displayCoach on display
““White hankyWhite hanky”” demonstrationdemonstration
Event video featured on                                 Event video featured on                                 
their website        their website        
www.chicagoclassiccoach.comwww.chicagoclassiccoach.com

http://www.chicagoclassiccoach.com/
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Examples of SuccessExamples of Success
Peoria Charter Coach held a May press event Peoria Charter Coach held a May press event 
to highlight delivery of 3 Clean Diesel MCI to highlight delivery of 3 Clean Diesel MCI 
D4505D4505’’s.s.
3 major television stations & local Newpapers 3 major television stations & local Newpapers 
They used facts from MCI's materials and They used facts from MCI's materials and 
demonstrated the whitedemonstrated the white--glove test to the TV glove test to the TV 
crews. crews. 
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Examples of SuccessExamples of Success
In an interview with the In an interview with the Peoria Star JournalPeoria Star Journal, , 
Peoria Charter pointed out that a full coach of Peoria Charter pointed out that a full coach of 
56 people traveling 100 miles takes 14 gallons 56 people traveling 100 miles takes 14 gallons 
of fuel, while the same number of people that of fuel, while the same number of people that 
distance by car would use 70 gallons of fuel. distance by car would use 70 gallons of fuel. 
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Examples of SuccessExamples of Success
Arrow Stage Lines creates a green webpageArrow Stage Lines creates a green webpage
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Customize Your Customize Your 
PromotionsPromotions

Be creative in how you communicate with Be creative in how you communicate with 
your customers keep your name out in your customers keep your name out in 
frontfront and in their memories with:and in their memories with:

Creative newsletters Creative newsletters –– can be simple, sends can be simple, sends 
a controlled message, direct advertisinga controlled message, direct advertising
Utilize electronic mediaUtilize electronic media
Promotional products Promotional products –– customize with your customize with your 
logo and use with special promotions or logo and use with special promotions or 
eventsevents
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Ready to Use Power Point
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““GreenGreen”” Your WebsiteYour Website
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AdvertisingAdvertising

Promote Promote ““greengreen”” and luxury in your and luxury in your 
messagemessage
Include your telephone number and Include your telephone number and 
website addresswebsite address
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Aftermarket Parts to Make Aftermarket Parts to Make 
Your Fleet GreenerYour Fleet Greener

Use less fuel Use less fuel –– save more resourcessave more resources
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Start TodayStart Today

Request your Green Guide Toolkit todayRequest your Green Guide Toolkit today
Sign up for FYI from MCI for the latest Sign up for FYI from MCI for the latest 
news on industry topics including green news on industry topics including green 
Place Place ““Powered By Clean Engine Powered By Clean Engine 
TechnologyTechnology”” badges on all your EPA badges on all your EPA 
compliant coachescompliant coaches
Get involved in your community and local Get involved in your community and local 
politicspolitics
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Get InvolvedGet Involved

www.mcicoach.com/gogreenwww.mcicoach.com/gogreen
NativeEnergy.comNativeEnergy.com
TheDailyGreen.comTheDailyGreen.com
EcoEco--Travel.orgTravel.org
Biodiesel.orgBiodiesel.org
Wecansolveit.orgWecansolveit.org

buses.org (ABA)buses.org (ABA)
UMA.comUMA.com
APTA.comAPTA.com
MotorcoachCouncil.orgMotorcoachCouncil.org

http://www.mcicoach.com/gogreen
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MCIMCI’’s Green Highway s Green Highway 
AwardAward

MCI is proud to be the creator and MCI is proud to be the creator and 
sponsor of the Green Highway Award sponsor of the Green Highway Award 
presented at the UMA Vision Awards presented at the UMA Vision Awards 
Banquet. Banquet. 
Go to Go to www.uma.orgwww.uma.org for your application for your application 
todaytoday

http://www.uma.org/
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MCIMCI’’s Hybrid Coachs Hybrid Coach

Metro Houston coach which was 1Metro Houston coach which was 1stst shown at  shown at  
ATPA EXPO in San Diego, CA, October 2008ATPA EXPO in San Diego, CA, October 2008
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The Green Coach Research Program, The Green Coach Research Program, 
developed in conjunction with the University developed in conjunction with the University 
of Vermont, ABA, and UMA will pilot a Green of Vermont, ABA, and UMA will pilot a Green 
Coach Certification program to explore these Coach Certification program to explore these 
trends, test the markettrends, test the market--place and develop the place and develop the 
components for permanent certification components for permanent certification 
program. program. 

Green Coach Research Green Coach Research 
ProjectProject
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Green Coach CriteriaGreen Coach Criteria
The pilot Green Coach Certification program The pilot Green Coach Certification program 
will last 18 months starting in April and is will last 18 months starting in April and is 
based on the principles of transparency and based on the principles of transparency and 
voluntary participation. The program will voluntary participation. The program will 
evolve over time. During the field testing evolve over time. During the field testing 
period, operators are eligible for a pilot period, operators are eligible for a pilot 
Green Coach Certification label/recognition Green Coach Certification label/recognition 
for any motorcoach complying with at least for any motorcoach complying with at least 
one of the following:one of the following:
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Green Coach CriteriaGreen Coach Criteria
Meeting or exceeding the industry average of 148 Meeting or exceeding the industry average of 148 
passenger miles per gallon.passenger miles per gallon.
Running an EPA 2007 compliant engine.Running an EPA 2007 compliant engine.
Running an EPA 2010 compliant engine.Running an EPA 2010 compliant engine.
Offsetting carbon emissions by 80 percent through Offsetting carbon emissions by 80 percent through 
an endorsed carbonan endorsed carbon--trading program.trading program.
Running on an alternative fuel such as a blend of Running on an alternative fuel such as a blend of 
Biodiesel.Biodiesel.
Having a strict, documented, and verifiable energy Having a strict, documented, and verifiable energy 
conservation and recycling program.conservation and recycling program.
Incorporating other emerging environmental Incorporating other emerging environmental 
technologies as prescribed by the GCC. technologies as prescribed by the GCC. 
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Green Coach CriteriaGreen Coach Criteria
The GCC program is aimed at providing operators with The GCC program is aimed at providing operators with 

the opportunity to increase their already high level ofthe opportunity to increase their already high level of
environmental stewardship by creating options for environmental stewardship by creating options for 

improved efficiency and reduced emissions. While eachimproved efficiency and reduced emissions. While each
option is independent of the others, they can be combined option is independent of the others, they can be combined 

to provide even greater benefit and market appeal.to provide even greater benefit and market appeal.
Creating almost 85 unique labeling opportunities Creating almost 85 unique labeling opportunities 

Compliance with the options option may be undertaken Compliance with the options option may be undertaken 
on a per vehicle basis or an entire operational fleet may on a per vehicle basis or an entire operational fleet may 
be certified.be certified.
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Signing Up and/or Signing Up and/or 
Learning MoreLearning More

The University of Vermont is currently finalizing the list of opThe University of Vermont is currently finalizing the list of operators participating in the program. If yourerators participating in the program. If your

company is interested in signing up it must register by March 31company is interested in signing up it must register by March 31stst. For more information or to sign up please. For more information or to sign up please

contact:contact:

Dave Dave KestenbaumKestenbaum

Outreach Professional SeniorOutreach Professional Senior

University of VermontUniversity of Vermont

David.Kestenbaum@UVM.eduDavid.Kestenbaum@UVM.edu

(802) 656(802) 656--9141  (office)9141  (office)

(802) 782(802) 782--4753  (cell)4753  (cell)

mailto:David.Kestenbaum@UVM.edu
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On the HorizonOn the Horizon

Please check our website for upcoming topicsPlease check our website for upcoming topics
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Questions?Questions?

How can we help you start promoting your green How can we help you start promoting your green 
business today?business today?
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Thank you for attendingThank you for attending

If you have any additional questions, If you have any additional questions, 
please contact Vicki Bowman at please contact Vicki Bowman at 
vicki.bowman@mcicoach.comvicki.bowman@mcicoach.com
or call 847or call 847--285285--2035.2035.

mailto:vicki.bowman@mcicoach.com
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