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Thank you for joining us.
Our webinar will start shortly.

If you are experiencing any difficulties please
call Scott Crawford at (214) 208 6608
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1 A green message givé'dur industry a unique
opportunity to change perception.
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Emission Density
tons/sguare mile
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Envirorwnental Protectian Agency

Government officials, politicians, and major corporations
_ are scrambling to be a part of the solution to this global
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leader

- Higher awareness adds to a stronger
bottom line by reaching new markets and

--:"

riders
+ Get a marketing edge over your
competitors
- Improve your team.m m—
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activities and start eing socially responsible
- Consumer purchasing power directly support
those business initiating an environmental

policy.
» Student travel is a $10 billion market
. younger travelers can be reached
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your marketing message, but don't
hesitate to communicate the green
nature of your total fleet

» Transportation accounts for 30% of US
carbon emissions
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= Examples of success
= Promotions
= Green your website
= Advertising
= MCI Pro Support tools

+ Moving forward
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Gl | ~.-u ale ISe in th /erage
temperature or the Ee car-surface air and oceans

since the mid-twentieth century, and its projected
continuation.

- Carbon Footprint — A "measure” of the impact
human activities have on the environment

2+ Carbon Offsets - is a financial instrument
representing a reduction in greenhouse gas emissions

o Greenhouse Gas - the gases present in the
atmosphere which reduce the loss of heat into space
0.C temperatures through.
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onsumer) - |
- Use soy-based inks in printing
- Use environmentally friendly cleaning
products

-+ Select efficient lighting systems in
your facility and in your coaches £

2 Conserve water
g Reduc  travel — use vudeo
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‘Switch to LED lic ——
- Use SmartWave tire monltormg '
-+ Utilize bio-fuels
- Recycle ails

- Train your drivers to operate coaches properly
and efficiently

- Ask a about MCI's dnvm - snmulatgr tq__pmmdgﬂ_.,m
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are lowe
with you
- Toolkit DVD includes:
= Emissions data comparison
= |ndustry facts
= Promotional items B ey
= Website content e tad
PR made easy. =




Tips and tools to prnmﬂte
your greener fleet

Are you taking full advantage of your MCI
clean-diesel coaches? Here's how you can
make a difference in communicating your
message to your customers and community.
You may even reach a whole new market!

Click an the [nks below te find helpful tools to
get the ward out that you're geing green:

— ,imjﬂ.

n: W\rﬁﬂhwm&f motor coach travel
"H Steps

How to tell your community you have a greener fleet

Going green Fower) int
_ H‘eadyg ﬁ'{'mnt to your :usgr:en

Lreen your website
l.l"’l"d’l:u, html and other resources raadf farpmhng 2

; Customize your promotions
Put your name on these handy marketing materials

r‘
-op ad
Spread your green meua;:n I'ai':-:'f newspapers and magazines

Parts to help make yourfieet greener.
MCI PRO Support items to g:t you going even greener
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motorcoach travel and answer your
customer’s questions:

= How does motorcoach travel protect the

environment?
e OB
T e e MBI = iﬂiﬂiﬂiﬂiﬂiﬂiﬂiﬂiﬂl e
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Gallons of fuel reguired for $6 passengers to travel 100 miles



Comnrmerciat airlines |
Mithize Automalsie [ [~

Pasaenger Train =m
Motor Comth m
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Peurts of OO craared from a 234 mills rounad-irip from Warhingron 0.0 10 Mew York City

- What does "powered by clean diesel
technology‘ mean?
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90% Particulate Reduction
52% NOx Reduction




new fleet of eco-friendly MCI coaches.
Promote the advantages of motorcoach travel
including convenience, luxury and how riding
by motorcoach helps the planet by easing
congestion and CO2 emissions. Another
objective is to highlight your business
philosophy of providing passengers with the
newest most-enwronmentally fnendly




{ i

b|IC Rd‘atlons Steps ©oar

commumty through media relations

1 Tactics
= Develop a media list
= Get a good photo of your coach(es)
= |ssue a press release
) Hold a press conference







" October 2007 to ighlight the delivery of their
1st 2007 EPA compliant MCI coach.
-+ Press invited — resulted in feature in Chicago

|

Daily Herald
= Coach on display A
s “White hanky” demonstration Besit
Event wdeo featured on '



http://www.chicagoclassiccoach.com/

B L 0 i

D4505's.
- 3 major television stations & local Newpapers

- They used facts from MCI's materials and
demonstrated the white-glove test to the TV

Crews.
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Xanmple;
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Peorla Charter pomte J out that a full coach of
56 people traveling 100 miles takes 14 gallons
of fuel, while the same number of people that
distance by car would use 70 gallons of fuel.
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ENAAOMAYY | ABOUTUS | CHARTERS | OUR SERVICES | WHY ARROW? | CONTACT US | = caviemy

i ASL BLOG

-2 ge Lines ci

Environmentally Friendly
'd

4 We're greener than you think. )

As everyone works towards a cleaner environment, Arrow Stage Lines is doing our part tc

We have added 87 new vehicles to our fleet, replacing older, less efficient vehicles, and
more. Each of the vehicles that we purchase from July forward will be up to date with the
ogy.

C
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your customers keep your name out in
front and in their memories with:

= Creative newsletters — can be simple, sends
a controlled message, direct advertising

= Utilize electronic media

= Promotional products — customize with your
Iogo and use W|th spemal promotlons or




CUSTOMER LOGIN | EMAIL SIGNUP | COMTACT WS | PRESS RELEASES

MOTOR COACH
INDUSTRIES Make the fourney with the leader in coaches, parts and service.

MCL COACHES | PRE-OWNED COACHES | PARTS [ SERVICE ¢/ SUFPORT | PINAMCIAL SERVICES | ABOUT US

TO PEINT THIS EMATL:

USE THE PRINTER ICON ON YOUR
BROWSER; CHANGE THE PRINTER
SETTING TO LANDSCAPE USING THE
"PREFERENCES' BUTTON IN YOUR
PRINTER DLALDG BOX.

SEMD TO A FRIEND

SPONSORED BY DuPonl
— Simply Better

EEE



Insert Your Name Her

We are proud to showcase our new fleet of
2007 EPA Compliant engines
manufactured by Motor Coach Industries
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giveaways and promotions

Let wour custarmears knosrmeane about you with fun and Informative products that
promeate your business. MO has successfully used many of the gifts and printed matenals
featurad here as marketing tools. Now, thayre avallable to your—|ust add your logo, and kaak

forward to more sdes and repeat business,

Customer giveaways that keep on giving—with visibility for you!

Iulbl]fngih:lwllhl't-dim
"Ecn” s what wae've named this gresn
beanbag frog adored by all Prices
rclude ane-colar imprink Order in
quanttties of 500, $2.68 each; 750,
S50 each; 1000, S246 ench.

Twist ‘n” click float pemn Son mame sales One
side of the pen showcases your smaoothedding ML the
oty showes off your name, slogan, weetnite or phane
number Ble vrtting ink ks standard, bt black, red or
green inkane dso avallshle at no addkional cost. Osder
I quankkies of 500, $263 each; 1000, 5235 each; or
2500, 5306 each. (Shipping ard tax, f spplicable, are

:!:'l;&!gbﬂ;it“ i addiiional. Alow 7 vessks for oustom ooders §
.lddtlundil "
Squeaze for bess stress: m

All though cozch traned i b=ss stress filled than otber medes of trarepartation,
your peesengers wil stil enjoy these squeszable MO kbga {onhy) cosches. Order ary amount for 5150 =adh

Tovorder ary of the Herms above, call 1-800-466-T186 ext. 10 and mentionthe MO custom promotion program.

Imiprint your logo on these materials

“Ride the Green
Hig bwray ™
bookmark: The
hardy Qive-awy

prowides the top
sk reasans why

pasergers thauld
be iiding with
yoax Hand it oot o

YOAF [ SISETIGETS OF

nclude & with yaur T
Irwodces and pre-trip
matenals 1erk to

Oabamers.

Faper-fold, bas kank comchs Waich how this giveaway gets parked
on the= desks of your key acoounts, reminedineg them that you'r= ready 1o
roll bo wehenever they're poing. Easy fold assemiblye Order in quanitiles of
250, 5115000 toeal; 500, 51,275.00; 1,000, 51.500.00; ar 1500, 5164000

Toorder these printed matertals sepd anemall to Mall @km printing.com attertion Mike Gunesald
or call him at 847-884-1100, ext. 311
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- [PLACE YOUR : E HPAGT T " i -
LOGO HERE] | R ) ) . -
o SRR [Your Company Name Here] - Going Green c -

pixets tall We're investing in the future. Read a little about how our new
Fllename: fogojpn motor coaches are benefiting you and the environment

Riding with us is a breath of fresh air.

Laam more : ahnut our coaches
ed by clean-diesel technology

CLICK HERE
to calculate your carbon fm}tpnnt
J-and tour our [uxurious |ntemrs_

SIZE IMAGE TO
320 pixels wide x 254 pixels tall
FHename: coachPhoto.jpg

Pictured abawe is ane of our brand new Clean-Enginein e e g e (e
MCI Motor Conchas. We'va gat the bast of both worlds. A few FAQs aboul our "Green” Coaches
Lunury and comfart combined with environmenially
Frinndly angines,
* How doas motor coach ravel pratact the
enronment? Molor coschas are ?
ach mach

Take a Ride on the Green Revolution Tiek-eMeiant way to
({chartera Goach Taday, e
v " - ﬂi‘l‘lﬂ'ﬂd!-ﬂ'!. I LL
uses about 14 gallons by travel 100 mites.
Takirg the sarme numb:rﬂ'l'pe:ﬂe the same
distance by car

{ah:uiate your Carbon ‘ Did you know?
' 5 o !

carban caks



-+ Include your telephone number and
website address
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MOTOR COACH
INDUSTRIES

M Iy
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Green your
fleet today

Use less fuel, i

sdve more resources
MCT can halp you make your coaches ron
leaner and grecner. Whether yon've pot
the newest, most eco-friendly clean-diesel
coaches or older vehleles, wa've got the
products and parts to help vou save foal,
corserve resoirces and keep your commm-

ity breathing easy

Products to help you conserve fuel:
MCTs Coach Dwing Simulator
Stop filing your fual tanks for on-oad tRining!
Thea MC| Simulator trairs your dibears bo drive safiely
ard carsanathedly, ddad by fuelmazsramant
software that halps tmch fusl conservatian,
SmarTire™ tire-pressure monitoring system
Froparty Inflabad thas can noeasa fuel ecaramy
bry 3%, adding up ta big savings anrualy.
Saucon GPS
Lka this assst managameant tool far Improved fleat
utilzation and to help keep divers an course.
Parts to halp sava resour cas, lessen pollutions
* Long-asting LEDY Ights
* AC Freon upgrades
* LowigHifie filkers
* Rermanufactured parts program—sangines,
transmissions, miotors and mone!
AN parts feature:
* DEM-or-bettar quaity
* Great wamantes
* Competitve pricing
* MClin-house technical support

Parts, serwkos, tralnireg ard mons
o kaap you going furthert

o v i B LT U amien Bt e 0 Db Baaameii

I the LS.

PMHC] Fleet Suppeart

M Serebee Parts, Inc.
17000 E. (Zolf Fioad
Schaumburg, L 60173

Toll Free [BO0) 323-1250
Toodl Free Fax B0 E2C-4L65

In Camada

W] Fleet Support

Motor Coadh bniduesirkes Limited

260 Tororto Skrest

Mewcastl= ONLIB 12

Tooll Free Engiish (S00) 665-0 55 Fronpals (B00) S46-3457
Toll Fres Fax (0000 372-2486




S Sign up for FYI from MCI for the latest
news on industry topics including green

-+ Place “Powered By Clean Engine
Technology” badges on all your EPA
compliant coaches

4 Get involved | In your communlty and Iocal
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NativeEnergy.col HUSES.Orq
- TheDailyGreen.com - UMA.com
+ Eco-Travel.org - APTA.com
- Biodiesel.org - MotorcoachCouncil.org

- Wecansolveit.org



http://www.mcicoach.com/gogreen
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NONSOr € =hie 1avy Awaro
presented at the UMA Vision Awards
Banquet.

+ Go to www.urne.org for your application
today

A R e el

------ e S VA S e ST T e e S AT A W g T TR L N L i A Bt e

e o S g e » - P


http://www.uma.org/




Nevelnone it arcity
of Vermont, ABA, and UMA will pilot a Green
Coach Certification program to explore these
trends, test the market-place and develop the
components for permanent certification

program.
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based on the prmmples of transparency and
voluntary participation. The program will
evolve over time. During the field testing

period, operators are eligible for a pilot
Green Coach Certification label/recognition

for any motorcoach complylng W|th at Ieast




1 RUln an “PA 20(C mp | enine.'
- Running an EPA 2010 compliant engine.

- Offsetting carbon emissions by 80 percent through
an endorsed carbon-trading program.

- Running on an alternative fuel such as a blend of
Biodiesel.

- Having a strlct documented and venﬂable energy
; ' 4 .::"‘.." ! ' . ro ram s .




environmental stewardship by creating options for
improved efficiency and reduced emissions. While each

option is independent of the others, they can be combined
to provide even greater benefit and market appeal.

Creating almost 85 unique labeling opportunities
Compliance with the options option may be undertaken
on a per vehicle basis or an entire operational fleet may

be certified. . ...

P




slofzl Senior
University of Verrmort
David.Festenbaum@UVIM.edu
(802) 656-9141 (office)

(802) 782-4753 (cell)
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A PILOT STUDY EXPLORING LOWER
IMIPACT TRAVEL
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mailto:David.Kestenbaum@UVM.edu
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You're invited
to connect to MCI's
upcoming Webinars
77 o
/D

= Please check our website for upcoming topics
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VICKL. DOWITEN @) IrICICORCI, COff]
or call 847-285-2035.



mailto:vicki.bowman@mcicoach.com
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